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In this Issue

Fred Whitford talking about the importance of 
knowing what’s inside your tank.

“Never say ‘never’ and never 
say ‘always’.”  

In many ways that was 
the unofficial theme for the 
2016 Iowa Pest Management 
Association Conference held 
November 10 and 11, 2016 at 
the Prairie Meadows Conference 
Center in Altoona IA.

Expect the exception to the 
rule!

Our notions of what insects 
do and why can limit our ability 
to manage them successfully.  
Do you expect bed bugs to always hide 
next to the bed?  You’re missing important 
harborages.  Do you expect ants to always 
take the same bait?  You’re not going to 
get control when ants change their dietary 
preferences.  Do you always assume that 
your measuring devices are accurate?  You’re 
probably over- or under-dosing.

The IPMA Board of Directors arranged 
another excellent line-up of speakers for the 

pest management 
professionals in 
attendance.  There 
was also ample time 
to visit with the 
20+ supplier reps 
who provided a 
wealth of up-to-date 
information and 
to visit with other 
professionals from 

around the state.
This year’s 

Thursday 
“Manager’s 

Session” provided many sobering and 
thought-provoking ideas.  Dr. Eric Benson, 
Extension Entomologist for Clemson 
University reminded the participants that 
cockroaches are one of the most successful 
and adaptable pests we will ever encounter 
and that they have been adapting for 350 – 
400 million years. Particularly note-taking 
worthy were Dr. Benson’s hints for “how to 
read a roach trap” and the roach trap catch 
action levels.  (Hint: more than 15 roaches 
per trap is “not good.”)

Mike Weissman, Syngenta, gave 
important points to consider if you are 
trying to answer one of the pressing 
questions of the year:  Should my company 
offer residential mosquito control service?  
As you might expect, there is no one right 
answer and it’s not an easy question to 
answer.

Dr. Fred Whitford from Purdue 
University had company owners and 

Lesli Nelson addressing 
the group on Friday  
about creating a  
website that drives sales. (Continued on page 3)
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Thank you to the Board 
and staff for putting 
on another GREAT 
conference!

We’re dedicating this issue of 
the newsletter to winter. . .not that 
you may have lots of pest control 
calls to take care of. . .but winter 
is the best time to plan for the 
next year. Here are a few things 
you might want to consider before 

Spring arrives: 
• Vehicles – Have all vehicles 

checked and serviced.

• Equipment – Check sprayers 
and other equipment for 
needed repairs.

• Training – Winter is a great 
time to get training in before 
the busy Spring season.

• Marketing – Spend time 
planning your marketing 
for 2017. Take note of what 
worked and what didn’t work 
this past year.

• Commercial Accounts – 
Spend some time cultivating 
some new commercial 
accounts that will be year-
round accounts.

So to all members of IPMA on 
behalf of the Board, we wish you 
a very happy, prosperous and 
profitable New Year.

New Board 
Members
Brian Smith  
Preferred Pest Control
5415 NW 88th St. Suite 
200
Johnston, IA 50131
Phone:  
515-276-7277
briansmith@
preferredpest.com

Don Duschen
Hemming Pest Control
1479 Hickson St.
Dubuque, IA 52001
Phone: 563-557-8326
dduschen@gmail.com

Staci 
Babler
Executive 
Secretary 
515-708-6078

iapestmgmt@
yahoo.com
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managers jotting notes to ask their 
insurance agent: “Am I covered?”  
Driving is the #1 financial risk 
for pest control companies and 
39% of accidents are caused by 
rear-end collisions.  Can you 
say “Distracted Driver”?  Fred 
emphasized that among all the 
things pest control companies do, 
one that should be high on the 
list is to “Make sure employees 
return safely home to friends and 
families.”

A company website that works 
will increase sales according to 
Lesli Nelson of Pella Hosting and 
Web Solutions. Lesli finished the 
day with dozens of suggestions 
for having a good website and 
concluded, “Build a quality 
business image – then start 
sharing it!”

Dr. Benson was back on 
Friday in the “Technicians 
Session” to talk about specifics of 
bed bug treatment and to share 
more “never-say-never, never-say-
always” examples.  For example, 
a female bed bug usually lays 5 
eggs at a time, but not always!  Do 
your insecticide sprays “never” 
or “always” control bed bug eggs?  
Some do and some don’t and it 

varies with insecticide resistance.
Ted Bruesch, Technical 

Support Manager for Liphatech 
provided an informative review 
on rodent baiting and a quartet of 
knowledgeable technical specialists 
gave a brief update on how to 
most effectively and efficiently use 
their companies’ products.   Our 
thanks to Jim Dotson, Bayer; 
Travis Chambers, BASF; Bryon 
Saunders, Rockwell Labs and 
Mike Weismann, Syngenta.

After the lunch break Fred 
Whitford kept the audience 
on their toes with examples of 
how inaccurate measuring of 
pesticides can cost you money or 
cause dismal control failure. For 
example if you are using a FLUID 
ounces measuring cup to measure 
dry ingredients your application 
rate is wrong!  And don’t keep 
old measuring tubes. Use the tube 
that comes with the product from 
the manufacturer.

Eric Benson finished the early 
afternoon session with a detailed 
analysis of ant identification 
and control, including an 
anecdote about widespread 
misidentification of field ants 
as carpenter ants and how that 
incorrect diagnosis affected 
control.

The afternoon concluded with 
a review of termite biology and 
control by Scott Brown, Terminix 

Eric Benson sharing his expertise 
on cockroaches.

Regional Technical Specialist 
and an overview of mosquito-
borne diseases in Iowa and a 
review of the Zika virus disease 
by Dr. Ryan Smith, Department 
of Entomology at Iowa State 
University.

During the IPMA 
membership meeting, President 
Chuck Summers thanked the 
membership for their support and 
held elections to the Board.  New 
Board members are Brian Smith, 
Preferred Pest Control and Don 
Duschen, Hemming Pest Control.
Thanks to Jeff Cochran and 
Spencer Claussen who are retiring 
Board members. Chuck thanked 
Angela Thayer who retired at 
the end of the conference after 
6 years as executive secretary, 
and welcomed Staci Babler as 
the Association’s new executive 
secretary.

The IPMA Silent Auction 
(items donated by the vendors, 
Board members and others) raised 
funds for the IPMA Scholarship 
Fund. The 2016 scholarship 
recipient was Josh Neumann 
(Don’s Pest Control, Ft. Dodge 
IA).  2017 scholarship applications 
will be available in March.

Watch for details about next 
year’s conference that will be held 
at the Airport Holiday Inn in Des 
Moines IA.  We hope to see you 
there.

(Continued from page 1)
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The products & supplies you need. 
When you need them.

Proudly serving pest management professionals for 
better than 25 years.

Call or email today!
sales@pestmanagementsupply.com

Chicago: 800-242-1211 • Kansas City: 888-242-1211

Competitive prices • Professional products
Technical Support • Fast Service

Eight Common Mistakes of  
Promotional Marketing
1. Ineffective Distribution
Far too often, distribution plans are not followed or 
fully completed. For example, you order 200 calendars 
every year to give to your best customers but somehow 
those calendars never manage to find their way to 
those customers.

2. Not Allowing Enough Lead Time
Good promotional-product companies can turn 
around an order very quickly—usually within two 
weeks, and sometimes within a few days if it’s a stocked 
item. 

3. Ignoring What People May Want to 
Receive
Don’t be a creature of habit. Just because you’ve always 
given out mugs, T-shirts, or... whatever, doesn’t mean 
that those items will always be your best promotional 
product spend.

4. Not Having Clear Goals for the Product 
or Promotion
Though promotional products can certainly boost 

excitement, you need to make sure they also do what 
you intend for them to do. Therefore, clearly define 
your expectations so that you will know how successful 
your promotion actually is.

5. Focusing Only on Price
Remember, promotional products are your 
ambassadors to the world. The items you hand out at 
a tradeshow or in person to your best customers will 
become their lasting impression of your business. 

6. Giving to the Wrong People
Everyone loves to give out interesting and cool 
promotional items. Keep in mind, however, that the 
purpose of those items is to appeal to current and 
prospective customers, and to entice those customers 
to drive your business to the next level. Don’t choose 
items that appeal only to people outside of your target 
market.

7. Ineffective Information
The promotional product is important to the recipient, 
but what is more important to you is that your 
business name and information be imprinted for all 
to see. Ideally, you want that imprint to clearly inform 
your customers how they can buy something from you.

8. Not Dealing With a Reputable Company
Thousands of promotional-product companies are 
in the marketplace today. If you go online, you can 
literally spend days searching sites for deals. However, 
consider a company’s credentials when you make your 
choice. Do a little research, and find out whether the 
company has a time-tested positive reputation.

A large number of promotional-product companies 
are extremely price-competitive but aren’t invested in 
quality or customer service. Many don’t even have a 
customer service department.

A little research beforehand can go a long way 
toward making your promotion a success.
Steve Benidt is director of sales and public relations at 
Amsterdam Printing, a provider of quality printed business 
products, where he focuses on assisting small businesses to use 
promotional materials for marketing. Steve also researches 
and writes for Amsterdam Printing’s Small Business 
Promotions. Read the complete article at: 
http://www.marketingprofs.com/articles/2011/6668/eight-
common-mistakes-of-promotional-marketing



IPMA Connection • 4th Quarter, 2016   Page 5

T
his is the time of the year when you 
should think of ways to promote your 
company other than the standard 
advertising. One way is to give 
back to the community in terms 
of volunteering, but who do you 
volunteer with? And where?

VolunteerMatch.org makes it easy to connect with 
good causes. The organization offers a variety of online 
services to support a community of nonprofit, volunteer 
and business leaders committed to civic engagement 
and has done the research for you.

More than 5 million volunteer referrals have been 
made by Volunteermatch. The site offers more than 
70,000 current volunteer opportunities – some in your 
own area.

VolunteerMatch has become the preferred internet 
recruiting tool for more than 79,000 nonprofit 
organizations, so there’s bound to be an organization 
that fills your needs.

It’s easy enough to do: on the VolunteerMatch 
home page, you can just fill in your town or zip codes 
and hit the search button for a list of organizations to 
choose from. Or, if you have an idea already, fill in your 
zip and the name of the organization to see if there’s a 
location near you. The advanced search lets you choose 
how far the opportunity would be from the zip you 
inserted, general interest areas and even specializing 
opportunities for age groups (kids, teens, 55+, etc).

If you want to create your own volunteer group, you 
can start recruiting volunteers here as well.

Volunteering: 
a Great 
Marketing 
Opportunity!

www.HowToMarketPestControl.com

CALL for your FREE, 
no obligation 30-min. 
consultation.

Marketing Got  
You Stumped?

Looking for someone who really knows 
pest control marketing to help take your 
business to the next level?

The right product is just the beginning.®

© 2016. Univar USA Inc. All rights reserved. UNIVAR, the hexagon, and other identified 
trademarks are the property of Univar Inc., Univar USA Inc. or affiliated companies. 

Get in touch with your local rep and discover 
how Univar can help you drive business.

Call us at 800-888-4897  
or go to PestWeb.com

UNIVAR
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ALWAYS READ AND FOLLOW LABEL INSTRUCTIONS.
Bayer CropScience LP, Environmental Science Division. 2 TW Alexander Drive, Research Triangle Park, NC 27709. 1-800-331-2867 www.backedbybayer.com. Bayer, the Bayer Cross, PolyZone and Suspend are registered trademarks 
of Bayer. Demand is a registered trademark of Syngenta. Cy-Kick is a registered trademark of BASF. Please verify state registration of these products in your state before selling, using or distributing. ©2016 Bayer CropScience LP.

Protect against the unexpected with
 the unstoppable staying power of  
Suspend® PolyZone.®  

It does what Demand® CS and Cy-Kick® CS can’t – 
it stays effective where it’s sprayed for up to 90 days  
even in tough conditions.
• Proprietary polymer layer locks the AI in place and 
   protects it from the elements
• Proven reduction in callback frequency, which can             
lead to customer satisfaction and retention
• Broad-spectrum pest control with fewer applications
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NOTE: This page is formatted for you to stamp your company’s name on it, copy and hand or mail it 
out to your customers.

Homeowner’s Pest Free Winter 
Checklist 

I
f you haven’t already 

prepared your home 

for winter, now is 

the time. We’ve 

put together this 

comprehensive checklist 

for you to use as you take 

an inventory of areas in 

your home where pests 

may enter and become a 

problem.

o	Take a look at the 

foundation of your 

home, shed, and 

garage and look for 

openings. Remember, 

mice can enter holes 

as small as one-quarter 

inch! Fill any gaps with 

steel wool or caulking.

o	Check the seals around 

doors and windows. 

Not only will openings 

here allow pests to 

enter, but they will 

allow heat to escape. 

Check door jambs and 

weather sealing around 

doors and windows 

and replace where 

necessary.

o	Openings where 

plumbing, gas and 

electric or cable wiring 

enters your home are 

also potential entry 

points for pests and 

rodents. Check dryer 

vents or exhaust vents, 

too.

o	Check shingles, 

chimney and vent 

screens and chimney 

caps for areas that need 

repair.

o	Be sure that holiday 

decorations and other 

stored items, such as  

bird seed, are sealed in 

plastic bins to prevent 

rodent damage. 

o	Check crawl spaces for 

structural integrity.

o	Remember to keep 

spills cleaned up as 

soon as they happen. 

Spilled food and 

moisture are attractive 

to any pest who might 

be hiding in your 

house.

Copy your logo 
here!
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